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Organisational Features, Submission Guidelines and Important 

Deadlines 

A two day Conference to take place at EURAC, Bolzano Italy at the 20th and 21st of November 2009. 

In order to facilitate the review process as well as book publication immediately following the 

conference, we strongly advise to adhere to the following time schedule. 

Conference Announcement and Call for Papers 

EURAC: The European Academy Bo-

zen/Bolzano         © EURAC    

DAY 1: Management Impact  

Keynote Speakers:  

• Kaye Chon (Hong Kong Polytechnic 

University) 

• To be announced 

Session 1 

Affecting Tourism Supplies concerning e.g.  

• Entrepreneurship, Innovation and Product 

Development 

• Tourism and Destination Management 

• … … …  

Session 2 

Impact on Tourism Demand concerning 

• Tourism Products, Promotion, Place, Price 

and People, ...  

DAY 2: Macroeconomic and Social Impact 

Keynote Speakers: 

• Daniel Scott (University of Waterloo) 

• Egon Smeral (Austrian Institute of 

Economic Research) 

Session 1 

Assessing International Dimensions concerning the 

impact in the Tourism and Leisure Industry 

… … …  

Session 2 

Long- vs. Short-term Effects on Stakeholders in 

the Tourism Industry 

A Conference organi-

zed in the framework 

of ClimAlpTour     



Facing Climate Change and the Global Economic Crisis:  
Challenges for the Future of Leisure Economies 

The essential question to be answered at this con-
ference has to deal with the ways in which climate 
change and the current global and encompassing 
economic crisis will affect the tourism industry and 
its stakeholders. A potential recovery will be very 
slow as the wealth losses must be balanced out 
through an increase in the savings rate, tax rates 
might increase for reducing the public debt and the 
credit policy of banks will be very tight. As a conse-
quence travel behaviour might change completely 

as tourism is a non necessary consumer good. 

These disruptions may even be intensified by a 
nearing energy crisis initiated through a shortage of 
fossil-fuels (Rifkin 2003). In a second vain of analysis 
answers should be provided regarding appropriate 
counteractive tourism strategies and policies at the 
macro (government) and enterprise and destination 
level. Already a minimal body of knowledge exists 
regarding the likely effects of climate change vis-à-
vis tourism in terms of seasonal shifts (Müller and 
Weber 2008, Scott et al. 2008) natural disasters 
(Beniston 2007, Müller and Weber 2008) and pre-
cipitation of rain and snow (Beniston 2003) in spe-

cific but not all parts of the world . 

Less is known at this point in time regarding the 
development of new tourism products as substi-
tutes of man made competitive advantages relative 
to natural advantages, as different or alternate use 
of natural tourism resources or as adjustments 
towards new existing or potential tourism seg-

ments (Porter 1990, Pine and Gilmore 1999). 

The  man made resource catastrophy, the crisis of 
the economic and financial global system and some 
of its key sectors (banking, real estate, cars) has 
similarly been overshadowed by a secular deterio-
ration of global and local income distribution 
through a polarisation of income and wealth accu-
mulation and the creation of quasi monopolies 
facilitating massive speculation helped by informa-

tion and risk asymmetries between a small but 
growing elite of the rich and a large competitive 
fringe of small enterprises and wage earners. An-
other possible consequence has been a general 
decline in the public trust in business and politics 

and a more cynic view of the healing force of free 

markets. 

Although we can never be sure as to what happens 
in the world of politics, there is agreement across 
the globe that this distribution of market power is 
not sustainable (see announcements made by the 
white house and other members of the group of 7 
or 20). Thus we should expect some government 
forced corrections. Still polarisation of income and 
thereby also leisure and tourism activities will con-
tinue to be an important phenomenon in the tour-

ism industry (Crouch 1992, Smeral 2009). 

To some extent this has already occurred and has 
also been documented such as the creation of on 
the one hand budget tourism offerings in the form 
of low cost charter flights, cruises and self service 
accommodation vis-à-vis the proliferation of luxuri-
ous individualized and eccentric travel arrange-

ments. What does this polarisation of income and 
leisure preferences imply for tourism regions, re-
sorts and/or firms which had been build in the past 
as the preferences of middle income tourists. How 
can the industry react and/or adjust to fully utilize 
resources and satisfy all tourism stakeholders. Very 
little has been written so far about this subject (for 
an exception see Fuchs and Weiermair 2006). 
Therefore the conference could serve as a very 
useful venue to generate answers to pressing prob-

lems in tourism. 
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Climate change will have different impacts concer-

ning tourism around the world 
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